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Modern Slavery and Human Trafficking Statement for Glinwell Marketing Ltd

This statement is made pursuant to Section 54(1) of the Modern Slavery Act 2015 and sets out the steps taken by Glinwell
Marketing Ltd and the wider Group to prevent modern slavery and human trafficking within our business operations and
agricultural supply chains.

This statement applies to the financial year ending 2026 and will be reviewed annually.

Introduction

Glinwell Marketing Ltd is committed to ensuring that slavery, forced labour, human trafficking and all forms of labour exploitation
have no place within our business or supply chain. As a supplier of specialist fresh produce to UK retailers, high street multiples
and other organisations, we recognise the particular human rights risks associated with agriculture, seasonal labour and
international sourcing, and we take our responsibilities seriously.

We are committed to respecting internationally recognised human rights, including those set out in the UN Guiding Principles on
Business and Human Rights (UNGPs), the ETI Base Code and Stronger Together for human rights diligence.

Our approach is based on zero tolerance to modern slavery and on continuous improvement through strong governance, due
diligence, worker engagement and collaboration with customers, suppliers and industry initiatives.

Our Business and Supply Chain

Glinwell Marketing Ltd supplies specialist varieties of fresh produce to UK high-street multiples and other customers. Our supply
chain includes:

e UKgrowers and packers
e  Overseas growers and packers
e Seasonal and permanent agricultural labour

The Group comprises:

Glinwell PLC

Glinwell Marketing Ltd
Hertfordshire Growers Ltd
Smallford Land Ltd

As a business with a high reliance on labour, particularly within farming and fresh produce supply chains, we recognise that
agriculture is a sector at increased risk of labour exploitation. We therefore apply enhanced due diligence, monitoring and worker

protection measures.
Risk Assessment and Due Diligence

We routinely assess the risk of modern slavery across our operations and supply chains, with particular focus on:

e  Overseas sourcing regions where labour protections may be weaker.
e Seasonal and migrant labour.

e  Use of labour providers.

e  Agricultural harvesting, packing and processing activities.
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To mitigate these risks, we:

e Work with suppliers to ensure compliance with our ethical and human rights requirements.

e Require suppliers to operate in line with the ETI Base Code and UNGPs.

e Use SMETA audits (Sedex Members Ethical Trade Audit methodology) to assess labour standards, health & safety, and
management systems.

e Engage with customers’ ethical audit programmes.

Policies and Standards
We maintain and enforce a suite of policies that underpin our commitment to ethical trade and human rights, including:
1. Anti-Slavery and Human Trafficking
2. Human Rights
3. Ethical Standards for Suppliers
4, Social Compliance
5. Child Labour and Remediation
6. Whistleblowing
7. Responsible Recruitment
8. Bullying & Harassment
Our supplier expectations align with:

e SMETA / Sedex requirements
e ETiBase Code
e Customer Human Rights and Ethical Trading Standards

Procedures and Controls
We continue to strengthen our procedures to prevent modern slavery, including:

1. Carrying out Right to Work checks for all employees,

2. Conducting bank account validation checks to identify potential exploitation risks,

3. Promoting the use of our confidential Whistleblowing Policy,

4. Operating internal procedures for identifying, reporting and responding to potential modern slavery concerns,

5. Requiring suppliers to demonstrate how they prevent, identify and remediate labour exploitation,

6. Including modern slavery awareness within employee induction and ongoing training,

7. Participating and welcoming regular SMETA and customer ethical audits, including confidential worker interviews.
Auditing, Monitoring and Training

e  We cooperate fully with ethical audits required by our customers.

e  We use SMETA audits to monitor labour standards and corrective action plans.

e Key personnel have received training through Stronger Together and in conjunction with the Gangmasters and Labour
Abuse Authority (GLAA).

e The Modern Slavery and Whistleblowing Helpline details are displayed on site to support worker access to remedy.
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Measures Taken During the Last Year

Over the past year we have:

Continued to raise awareness of modern slavery risks among employees.

Embedded modern slavery checks into ethical audit programmes.

Strengthened engagement with auditors and customers.

Ensured trained personnel can recognise indicators of forced labour and know how to respond.
Maintained visibility of support resources for workers.

Future Actions
Over the coming year, we commit to:

e Enhancing reporting mechanisms for employees and suppliers.

e Strengthening worker voice through trained employee representatives.

e Increasing engagement with industry initiatives and stakeholders.

s  Continuing to align our practices with evolving retailer, SMETA and legislative expectations.

Governance and Responsibility

The Directors of Glinwell PLC retain ultimate responsibility for ensuring effective controls are in place to prevent modern slavery
and human trafficking.

Day-to-day responsibility sits with:

e Head of Technical
e Head of Operations
e HR Manager

We will continue to review and improve our policies, procedures and supplier relationships to ensure ethical, responsible and
sustainable agricultural supply chains.

Approval

This statement has been approved by the Board and will be reviewed annually.

Joe Oolle

Dnrector @6. / Sam Ca.nnatella, Director
Date: & Zé Date: 06 ’O/" Zé
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